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New : Anapurna M-series G2 inks from Agfa
Graphics offer greater flexibility

Mortsel, Belgium - May 11, 2010 - A new formulation of inks for the Agfa
Anapurna M-series of hybrid printers has been introduced. It improves flexibility
on a wide range of rigid and flexible materials. This new generation UV-curable
formulation, designated G2 UV, is incorporated into all new :Anapurna M
machines, with upgrades available for existing models. The :Anapurna G2 inks

will be available from June 2010.

Although many of the properties of the new :Anapurna G2 UV inks are the same
as the earlier successful formulation in terms of durability and colour vibrancy,
the flexibility quotient has been enhanced. This feature enables users to print
onto a greater range of substrates that might need to incorporate an element of

curvature when installed or which are liable to suffer from stress fatigue.

Sign-makers and display producers will also benefit from being able to produce
applications onto substrates which might stretch or shrink when exposed to
temperature changes. The :Anapurna G2 inks are formulated so that they do not
crack when the material is bent, cut or drilled, providing a more versatile

formulation with firm adhesion and scratch resistance.

The stability and adhesion of the :Anapurna G2 inks are important factors when
jobs are finished using CNC cutting and routing machines. The new formulation

means that clean, smooth edges can be produced without any flaking.

These new inks are also intended to reduce maintenance time and procedures
on the printer as the feed, nozzles and print-heads will not clog, even when the
machine is not in use. A long shelf-life is also guaranteed as the :Anapurna M-

series G2 inks can be stored for 18 months.

The current printers in the :Anapurna M family cover all budgetary and
production options, and include versions which incorporate varnish and white
ink. Designed as an option for the :Anapurna M, users can opt to switch from G1
to G2 inks. All new machines will ship with the revised product line starting from
Q4 2010.

Established as robust UV-curable ink-jet printers which can output to a wide
range of rigid and flexible materials, the adoption of the new G2 inks will

enhance the potential of all :Anapurna M machines. Adding improved stability
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and flexibility broadens the portfolio of options available to sign-makers and
display producers who want to benefit from a high-quality, low-cost wide-format

solution.

The new G2 inks will be offered at the same price as the existing G1 ink.

About Agfa

The Agfa-Gevaert Group is one of the world's leading companies in imaging and
information technology. Agfa develops, manufactures and markets analogue and digital
systems for the printing industry (Agfa Graphics), for the healthcare sector (Agfa
Healthcare), and for specific industrial applications (Agfa Materials). Agfa is
headquartered in Mortsel, Belgium. The company is present in 40 countries and has
agents in another 100 countries around the globe. The Agfa-Gevaert Group achieved a

turnover of 2,755 million Euros in 2009.

About Agfa Graphics

Agfa Graphics offers integrated pre-print solutions for the printing industry. These
solutions include consumables, hardware, software, and services for production
workflow, design and colour management. The Company's CtP, CtF and digital proofing
systems have positioned it as worldwide leader in the commercial printing and
packaging industries as well as newspaper publishing markets.

Agfa Graphics is rapidly expanding its range of products and solutions in the growing
digital inkjet market. Its experience in both image technology and emulsions has
provided the knowledge necessary to make high-quality systems for UV-curable inks.
Partnerships with industry leaders in development and manufacturing have expanded
the scope of its technology and permitted the company to develop comprehensive digital

solutions for printing posters, banners, signs, displays, labels and packaging materials.

Contact:

Paul Adriaensen
Agfa Graphics Press Relations Manager
tel. ++32 (0)3/444.3940

e-mail: paul.adriaensen@agfa.com

212



